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EXECUTIVE SUMMARY

This document is the first deliverable fromth€@ 2 NJ LJ- O1 1 3S a5A&aaSYAyYylL A2y | yR
tdzof AO Sy3arasSyYSyidé¢ 27F coasisiSof & doogrenengivRplarLiNBy@Bds Ghé @ L
communication and dissemination activities of the proj@dtisDisseminatiorand Communication (D&C)

Plan outines the coreD&Cactivities during the 36month duration of the project. This Plan will be
internallyupdatedupon needs

This D&C Plan defines detail all activities, tools needed and responsibilities of each partner. The D&C
Plan will cover botlinternal and external communication and define

¥

key communication messages to be shared and used by all ppgetriers
communication targets to be reached

communication tools tailored to the specific needs of each target group
calendar of activities

monitoring and reporting of D&C activities

[ AR S A} SR )

This first version of the D&C Plan includes general guidelines for the implementation of a variety of
dissemination and communication activities, including publication of information on the project website,

the use ofsocial medias, the organization of first events and the production of first videos. It defines the

actions to be taken, events to be attended as wadly 2 i A2y a 2F GKS FANRG adl | SK
dissemination and communication purposes. In particulee Plan presents the different categories of

stakeholders to reach and to engage with and within the Aquawind project. Different communication

channels are presented in the document to ensure the dissemination activities reach effectively each

target goup.

This Plan also presents the practical steps for the monitoring and evaluation of dissemination activities
under sectiorl0 éMonitoring and evaluation of dissemination activitiesb

Co-funded by
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1. CONTEXT ANALYSIS

1.1.THE PREECT

The aim of Aquawind is to perform a demonstration test of a rudé (MU) integrated and elocated

solution. This would consist of joining an existing marine renewable energy production W2Power

prototype with anewly developednnovative finfish agaculture solution. The aquaculture prototype will

include a tailormade design fish cage with novel net materials, high level of digitalization and species
diversification. Whereas the W2Power will consist of floating wind technology. This project performs

the first-time, MU test trials joining marine energy production with live fish aquaculture in the Atlantic
NBIA2yd lljdzr 2 AYyR 22Ay&a STFF2NL& 2F | YdzZ GARAAOALI AY
companies, a regional authority and a ntiamnie cluster from three EU members states (ERPT) in the

Atlantic basin.

In addition to that, AquaWind will involve a wide network of stakeholder throughout all the project phases
to ensure social acceptance. The project will provide a route magfpiatory and legal issues that need

to be addressed for real implementation of MU projects, taking advantages, and facilitating interaction
with previous and ongoing EU funded projects. Additionally, AquaWind will demonstrate how the joint
activity can le digitised to be remotely operated in the same maritime space with different fish species
and how one activity might affect the other, before going one step further to becoming the new W2Power
prototype in a commercial solution. Thus, AquaWind will previell data to demonstrate the economic,
environmental, and social sustainability of the MU proposal: providing a business model case and
exploitation plan to evaluate the cost reduction of commissioning, maintenance and operation of the
combined activityof the prototype. Also, it will provide real data of the monitoring campaign to evaluate
the environmental impact in surrounding maritime space following the fG@print.

1.2.THE CONSORTIUM

AquaWwind project is managed bycansortium of9 partnersand 1 affiliated entityfrom 3 countries
(Spain, Portugal and Franecahging from universities and research institutegtivernmental institutions
and small enterprises (SMEs) and companies related to aquaculture and offisidore energy. The
consortiumis listed onTablel.

10
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Tablel. AquaWind's consortium

Participant

No. Participant organisation name Acronym Country
1 Agencia Ca.n’ana De Investigacién Innovacion y Socieda GOBCAN/ACIISI ES
La Informacién
2 Consulta Europa Projects and Innovation CE ES
3 Universidad de Las Palmas de Gran Canaria ULPGC ES
3.1 Fundacién Canaria Parque Cientifleznolégico de la ULPC FCPCT ES
4 Plataforma Oceanica de Canarias PLOCAN ES
5 Asociacion Cluster Maritimo de Canarias CMC ES
6 EnerOcean S.L EO ES
7 INNOSEA INNOSEA FR
8 WAVE_C/Ofrshore Renewableentro de Energia Offshor WAVEC PT
Associacao
9 Canarias Explotaciones Marinas S.L CANEXMAR ES

131 v!12Lb5Q{ 5L{{9aLb! ¢Lhb !b5 /haa bL/!¢L

The main objective of thigWork Packager (WF7) is to disseminate information about the project to a
wide audience, including researchers, academsécgentists and technicians, entrepreneurs, investors,
policy makersand other public and private stakeholders suchiasermen andcitizens.This WP iglso
responsible for carrying out communication activities to promote the visibility of the project itself. WP7
will create the tools and framework for effective project communication, awareness and capacity raising,
peer exchange and dissemination of ulis.

WP7 will work in close synergy with WP1 and WP5. WP1 will be in charge of stakeholder planning (task
1.3) and stakeholder engagement activities (task 1.4), WP5 will foster and maximize the exploitation
opportunities of the AquawWind mukise solutio.

This WP responds to all project objectives since it aims at disseminating and transferring the outputs and
results of all AquaWind activities to its key stakeholders. The specific objectives of this WP are:

% To give visibility to the project and raisgvareness among the public on the opportunities
provided by multiuse solutions

= To support stakeholder engagement activities, trigger societal acceptance, engage stakeholders,

and support the establishment of a local and European community supportive tof lRES and

aquaculture and multuse solutions

To support knowledge transfer through scientific and +sorentific publications, organization of

trainings events

To connect with a wide network of EU projects, initiatives to exchange experience and promote

Ré&l activities on muhiise

To foster a Responsible Research and Innovation (RRI) approach as well as gender equality

¥

L4

¥
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Communication and dissemination activities in AquaWind will aim thus at ensuring visibility of the project
but also at triggering effediS Ay i SN} OlGA2ya oAGK aidl{1SK2t RSNA |

iKS
¢CKAad RSEAOGSNIOGES a5T1TdmM 5A4aaS Yhe Kdy Gstaréng pointyfet WP72 Y Y dzy A Ol
dissemination and communication activitiek. will be considered asa living document,exeated

throughout the duration of the project and reviewed amdernallyupdatedupon needs and progression

of the project activities

Task 7.1 is the creation of the dissemination and communication strategy. The remaisksghat are

part of this D&(plan are:

Table2.2 t 1

NO

7.2

7.3

7.4

7.5

7.6

Co-funded by
the European Union
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Task title.

Creation of D&C products an
materials

Organization of events, webinar:
workshops, trainings

Synergies with other fundec

projects

Monitoring and evaluation ol
Dissemination and Communicatic
activities

Responsible Research ar

Innovation (RRI)

RSAONRLIIAZ2Y &

Task description

This task deals with the production of several materials and tc
including the project website, logo and corporate image, layc
posters and rotups as well as banners for social media, and th
videos.

This task deals with the organization of different events form:
each of one targeting a specific type of stakeholders.

This task deals with establishing relations with other func
projects to foster synergies in knowledge transfer and
exploitation of Aquawind.

Reporting on D&C activities will be performed to measure effc
and results obtained and modify tHa&C plan accordingly

Creation of a RRI plan for the project. To implement a yearly
audit of RRI practice using the MUSICA RRbaSs&#ssment toll Rk
SAT. Final report at the end of the project.
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2. COMMUNICATION AND DISSEMINATION PRINCIPLES

This paragraph presents a set of five principles upon whictAtheaWindDisseminatiorPlanhas been
built:

= Adaptability. Given the scope of the project and the specific themes involved, the
O2YYdzy AOF A2y YR RA&GASYAYIGA2Yy FTOGABAGASE y
research themes and stakeholder communities and project progress. For example, specific
channelsare to be used to reach particular target groups, and dissemination materials may have
to be tailored to the needs of different end useiie targets groups will be specified in section
3 Target groups

= Flexibility. Communication needs to be flexible and open to create a responsive framework t
changing needs and challenges.

= Tailoring of messages/usage of appropriate languagguaWindneeds to be able to speak to a
variety of actors and stakeholders with different background and objectives in mind. To achieve
this, the project must formulate ley messages tailored to the needs and expectations of the
various target audiences, and expressed in appropriate language (specialised, technical
communication vs. plain, jargghNBES O2 YYdzy AOF GA 2y dzaAy 3 tl&YSyQa f

= Exploitation of synergies To makmize impact and efficiency of exploitation an extensive
network of external collaborations of project partners will be used, and opportunities sought to
join and contribute to existing networks and platforms which have relevant remits.

= Gender sensitive ath inclusive communication Certain words and images we use to
communicate must be considered carefully since they can perpetuate images of socially
prescribed gender roles and behaviour&gquaWind will adopt a non hierarchical and
nonpatronizing style, to promote gendsensitive communication, identify gender stereotypes
and use a fair and balanced representation of women and men in communication.

(Vs
(0p))
T

2.1.EC RIGHTS AND OBATMONS RELATED TO RESULTS

Disemination of results is a contractual obligation for projects funded under the EMFAF programme. The
partners must, therefore, conduct various dissemination activittt®ugh different means including
electronic tools such as projeetbsites, epublicatins, information platforms, andromotionalmaterial

such as leaflets, preszleases,posters,as well as various events including stakeholderworkshops,
thematic meetings, and conferences at national and European le#elthe same time, however,
dissemiration activities shall be compatible with the protection of intellectual property rights,
confidentialityobligationsandthe legitimateinterestsof the owner(s)of the foreground,asstatedin the
GrantAgreement.

The granting authority has théght to use norsensitive information relating to the action and materials

and documents received from the beneficiaries on a royfle basis. More information regarding this

can be found afvrticle 16the AnnotatedViodel Grant Agreemer2 NJ | G ! |j dzI éarkt AQRe€ément2 6y D
(GA)

13
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chrome-extension://efaidnbmnnnibpcajpcglclefindmkaj/https:/ec.europa.eu/info/funding-tenders/opportunities/docs/2021-2027/emfaf/agr-contr/mga_emfaf_en.pdf

To implement dissemirtaon and exploitation activities effectively, it is thessentialto have a good
understanding of the definitions of the respective terms and concepts within the conteEMFAF
projects. Project partners are therefore encouraged to consult the following key documents and online
sources for the definition of various terms and description of various procedures and processes as well as
the respective roles and responsibilities @foh party.

“ lljdzr 2 AYRQ& D! & YeSdipl bfytha Actiofi YDBAJ, innparticular description of
WP7; and Terms and Conditions of the Grant Agreement, in particular chapter 4 Grant
Implementation, section 2 Rules for carrying out the actionchesi 16 & 17.

< 1 j dzk 2 ACgrRaRtiam Agreemen(CA) in particular section 8 (Results), section 9 (Access
Rights), and section 10 (Nalisclosure of Information).

CdzNIi KSN)Y 2 NB = LaNEBt 8&fnOvicdge EY $uppbriNahd- disglay the European frabléen)
and funding statement (translated into local languages, where appropriate)

:***,.; Co-funded by
S the European Union

The emblem can be found in the followingNK.It must remain distinct and separate. It cannot be
modified by adding other visuals. When displayed with other logos, it must be displayed at least as
prominently and visibly as the other logos.

Anyrelevantcommunication or dissemination activity relatéal the action must indicate the following
disclaimer:

a /-fanded by the European Union. Views and opinions expressed are however those of the author(s)
only and do not necessarily reflect those of the European Union or the European Climate,
Infrastructure and Environment Executive Agency. Neither the European Union nor the granting
FdziK2NAGe OlFy 0S KStR NBalLRyaraotS T2N KSYda

Partners should keep track of all their dissemination and exploitation activities and report to WP7 Leader:
Consulta Europa (CEheTWP leader will then report the statistics to the EC at the reporting st&fess
required to repot any publication and dissemination activities on tBeant Management System of the

EU Funding and Tenders Portal.

2.2.INTELLECTUAL AND PROPERTY RIGHTS
The Consortium acknowledges the importance of IPR and innovation management (IM) for results

developed within the AquaWind project. Dedicated tasks have tloeecbeen included in WP5 T5.2 to
actively monitor outputs in terms of innovation potential, implementation of IPR protection measures, or

14
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https://ec.europa.eu/regional_policy/en/information/logos_downloadcenter/

open innovation models. The innovation management (led by PLOCAN) will be fully integrated in the
Exploitation Plan (& WP5- D5.2). The EP will also draft business plans for the market penetration of the
outputs. The CA will detail all aspects concerningriéP®®ed matters. The IM will play a pivotal role in
ensuring an effective and engkser driven innovation manageme This will include the management of

LI NIy SNAR Q . | OthepbpdihplemdniatoR, asfv@INds the protection and regulation of
generated Foreground.

During the project implementation, the GA, with the supervision and strong collaboratitire dM, will
monitor the produced results and identify any specific issue that requires prior agreement among
partners. The GA will also undertake any needed measure to identify results that are suitable for
commercial exploitation and identify proper drfiation strategies to be proposed to the IM. Decisions
related to IPR issues will be taken by the GA. The harmonization and integration of data and indicators
will be a key functional activity to enable the application of methods and tools and willrecqni
appropriate Data Management Plan (DMP, under the leadership@BCANo be periodically refined

and completed in order to establish dasharing policies and regulate access rights for the databases,
coherently with the CA rules and the DMP.

15
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3. TARE&ET GROUPS

3.1.IDENTIFICATION

One of AquaWind's objectives is the implementation of an inclusive process, by engaging stakeholders at
regional, national, and European level, prioritising public administrations, academia, business sector
comprising the supply chain at local level, aslas social agents such as business associafishermen
andcivil society.

During the project, & G I | SK2 f RS NXuill be Sa8igdioat Thio@h differnt tasks, mainly at
WP1 and WP5. For this purpose, a mapping of stakeholders (task 1.3) of the quadruple helix will be carried
out previously to ensure a wide representation of these stakeholders as target groups in the
communication and dissemination of the project. This mapping will consigechaical surveythat will

be launched to collect information from the stakeholders, and to focus the activities that will be part of
the stakeholder engagement plan (task 1sdch as interviews, focus groups, technical workshops, and
matchmaking actions.

Initially, a set of target groups have been identifi@dble 3) that might be adjusted after the activities
under WP1.

I adl 1 SK2f RS N&ianall natloriaaddinternatidnal Wit & special focusat@&el is being

performed at the moment on WPS$etting legal and social conditidhs & I aPlannmgbstakedider

engagemert ® ¢ KS FANERG RSt AJPNI stdkéholdddFRdadeRenyFlan g KA &8 B &
submitted at M6, February 20230nce submitted, this and other sections of this deliverable will be

dzLJRF 4GSR | OO02NRAYy3 (2 GKS {{ilF1SK2f RSNDRa lIylfearao
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Table 3. Target groups description.

Target group

Research
community
(researchers,
PhD students)

Industry
Representatives,
Investors

Societal Actors
(citizens, public,
civil society
organisations)

Fisheries
communities

Policy and
decisionmakers

Description

Science stakeholders include a diverse network of actors managing, coordinatir
conducting scientific research related to marine activities. This group includes the res
community, science managers as well students and Phd scientists. The sc¢egenc
includes actors at local, national, intergovernmental, and European levels as w
representatives of other EU projects.

This category includes representatives of the fishery sector, aquaculture, renewable €
but also maritime transport. In particular companies willing to commercialise the proc
and services developed in the demo work packages will require robustietjan plans, risk
and benefit assessments, which will be produced under WP5. They will also benefit fro
networking opportunities and communication activities offered under WP7.

This ategory includes both citizens and organizations which operate in the marine fielc
are affected by marine related activities and citizens who have no specific knowledge o
and are not affected by marine activities in their everyday life. The gépatdic will receive
awarenesgaising materials to trigger their interest, improve their literacy on renewa
energy and aquaculture needs and their relevance for climate change mitigation and
production. In addressing the general public, citizeieisce activities will be promoted as fc
the first group, environmental organizations, local action groups, and other typt
associations will be reached to provide them with comprehensive information on Aqua'
solutions and to foster social acceptance

The fisheries communities are part of the societal actors but are also a key target group
own. Due to the nature of the project, combining not only off shaiad energy that might
interfere with fisheries space and the fishes itself but with the aquaculture part that m
pose a threat to the artisanal ways of fishing in the islands.

For this reason, most of the activities for WP1, task 1.3 and task 1.#eotisis target group
in specific. Efforts will be made to understand their conception and opinion on Aquawin
on organising workshops and webinars to inform about the project, their job prospects
circumstances that will not damage this sector lintrease their activity in any case. ,
understood by some partners, and as it has happened already at PLANASER 2.0, the
communities will and have been asked for their helmich will in turn benefit thenas well
The approach to the fishing community will be carried out through the Fisheries Local /
Groups (FLAGs). FLAGs are entities with their own local development strategies, w
specific fishing and aquaculture areas bring together companies, puliiiesnthird sector
and research entities to implement the aforementioned strategies.

They will require short and concise recommendations and visual documentation facilit
the understanding of how MUP can impact a broader policy sector and how policy can st
or hamper the installations of MUPs. Policymiakat regional, national and EU level will |
targeted. At EU level several Directorateeneral will be reached (RTD, CLIMA, ENER,
MARE), the JRC, European Climate, Infrastructure and Environment Executive Ager
European Parliament (intergroupgommittees, MEPS), international Ocean governal
initiatives, OECD Ocean Economy working group.

3.2.COMMUNICATION CHANNELS

Co-funded by
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On Table 4 the communication channels and type of information to be shared withstaatholderis
defined:

Table4. Target groups communication details.

Target group Communication channels Type of information
= Openaccess publications

b

= Conference presentations
i ) . . . < Project description and update
Research community . gocjal media Project website ) Scrp e up
(researchers, PhD ~ Traininas 4 Project scientific publications
students) - 9 “  Project results
= Journals
= Specialised andcientificmedia
£ Organization and participation tc |
: = Project results
Industry Representatives, dedicated events o ¥ lexploitation bl
Investors ~ Eactsheets 4 Business/exploitation plan
= Leaflet
= Website, Factsheet, newsletter Project d o d uod
: . . 4 Project description and update
Societal Actors (citizens, = Social media . Projectpublications
public, civil society =  Webinars :.1 J p
organisations)+ Fisheries . Participation to events = Projectimpact assessment
= Newspapers (media)
£ Joint sessions/events “  Project results
Pl 4 decis = Seminarsroundtables “  Project description and update
m(;:gr:n ecision = Bilateral meetings % Project impact
= Newsletter = Advantages of th@rototype
= Newspapers (media)

¢KS&S 3IANRdzLJA YAIKG OKIy3aS RSLISYRAYy3I 2y GKS aidl 1SKz2¢t
the project.

3.3.COCREATION OF PROJECT KEY MESSAGES

The aim of Aquawind is to perform in Canary Islands a demonstration testrofitause integrated
solution joining an existing marine renewal energy production W2Power prototype based on floating wind
technology with an innovative aquaculture solution including a tai@de design fish cage with novel

net materials, high level ofligitalization and species diversification. The AgquaWind solution will be
designed and tested following a muttiakeholder and circular approach to ensure social acceptance,
optimal resource use and the lowest environmental impact possible. This will saipport the
development of business case supporting sustainability and replication initiatives. Theréf|lars

of the project are:

= To demonstrate the feasibility of the multise integrated solution
To perform a multstakeholder and circulamgroach for ensuring social acceptance
= To ensure the lowest environmental impact possible

¥
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= To develop business cases in relation to the rrus# solution

To achieve this, AquaWind has four specific objectives:

L4

To build a framework and develop specific solutions for integrated planning multiuse

To ensure uptake, sustainability, and continuation of Aquawind pilot

To demonstrate at pilot scale the feasibildfymulti-use of offshore renewable energy prototype
for amore sustainable aquaculture production and better use of marine space

Demonstrate neutral or positive environmental and social impacts for the raséioffshore
renewable energy solution.

R

L4

In order to communicate the pillars to stakeholders properly, a set of key messages determined by the
LINE2SO0GQa LI NI y SrhlHefing tzésé key BessagedsSd praseRgbetreation will be
developed within the Consortium. The-ceeation processvill be carried at the SCs with a debatéh

the partners to define a set of strategic lines and key messages that will help to communicate the results
of AquaWwind.CE will present a set of vau® key messages that will be discussed and voted no later than
Month 6: February 2023.

3.4. TAILORED COMMUNICATION, DISSEMINATION AND ENGAGEMENT
ACTIVITIES

An effective strategy of D&C should adapt its key messages to each type of audience/stakeholder targeted
in order to achieve the maximum impact and engagement. At #mestime, each project outputs should
be appropriately channelled to achieve their highest exploitation levels.

The Table5 tailors the D&C and engagement activities to each type of stakeholtteor! Reference
source not found.relates theject deliverables that will be disseminated publicly to each targeted
audience.
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Table5. TailoredC&D and engagement activities to each type of stakeholder.

Type of stakeholders

Research community
(researchers, PhD
students)

Industry
Representative,
Investors

Societal Actors
(citizens, public, civil
society organisations)
+ fisheries

Policy and decision
makers

Table6. Projects deliverables and their targeted dissemination groups.

Co-funded by

C&D activities

e R

[ A S B SR Xy

2B A R A A S

n B

[

Deliverables

Shorterresearchbriefsmight beproduced
Prepare posters to be shared at scienti

conferences
Webinars
Trainings

National conferences / events

Specific type of event§Cooking masterclass
visits to installations, exhibitions)
Briefs and factsheets by -mail,
newsletters and social media

Promotional videos

National conferences /events

Social media
Leaflets
Videos

Specific type of events (Cooking masterclass
Preparation of policy briefs from the

deliverables
Webinars

National & International Conferences held for

end users and poliapakers

Policybriefs in national languages

20
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Engagement activities

i

i

[ ) o

¥

i

¥

Propose participation in
webinargo presenton
specifictopics
Workshops/focus groups

Video interviews to promote
their activities

Focus groups

Webinars

Gonferences

Webinars
Roundtables
Discussions
Focus groups

Webinars to get inputs to
shape project activities and
expected results

Video interviews
Workshop/roundtables




WP N° Deliverable Date Target audience
Inventory of legal permissions, permits ar

D1.1 Feb 24 4 Project partners (not for
consents dissemination)
D1.2 H&S Strategy and Plan Aug 23
D1.3 @ Stakeholder Engagement Plan Feb 23 4 Research community
Recommendations for successful stakeholc (researchers, PhBtudents)
D14 . . Aug 25 .
involvement in MU platforms £ Industry Representative
1 D1.5 @ Circular approach model Feb 24 Investors
D1.6 Feb 23 4 Societal Actors  (citizens
D1.7 Aug 23 public, civil society
P R tver.1, 2 4 N . .
D1.8 rogress Report ver.1, 2, 3 & Aug 24 organisations)+ Fisheries
D1.9 Feb 25 = Policy and decision makers
D1.10 Feb 24
Policy F k report ver.1 & ver.2
D1.11 olicy Feedback report ver.1 & ve Aug 25
D2.1 @ Detailed desigmspecifications Aug 23
D22 Dra.\w!ngs and designs for construction al Nov 23
logistics
Desi ificati f ICT lectrical
2 D23 eS|gn_speC| ications of ICT and electrica Feb 24 _
Aquawind < Project partners (not for
i ial dissemination
D2.4 Protgtype upgraded . for Aquawind trial Feb 24 i ination)
monitoring and supervision systems
D3.1 | Cage and net designs, set up and tested repc Aug 23
D3.2 Silo, autonomous feedgr, sfensors, and camel Nov 23
3 set up and remote monitoring test report
Results of First live fish ith | fish
D3.3 esu tsq irst live fish test with model fis Feb 24
harbourside
4 Project partners (not fo
D4.1 | W2Power Upgraded: Mooring Aug 25 . ) . p_ s ( f
dissemination)
D4.2 Results of First offshore live fish test with moc Aug 25 . Research community
fish (researchers, PhD students)
Results ofSecond offshore live fish test wit £ Industr Representative
D4.3 ) Aug 25 y P
4 novel fish. Investors
4 Research community
(researchers, PhD students)
. . 4 Societal Actors  (citizens
D4.4 | Environmental impact assessment Aug 25 . - .
public, civil society
organisationsy fisheries
«  Policy and decisiomakers
D5.1 | Knowledge and IP plan for consortiu Aug 23 ¢ R h )
D5.5 | technologies ver.1 & ver.2 Feb 24 B esearc community
. . e - (researchers, PhD students)
Sustainable business exploitation and job pl .
D5.2 Ago 25 #  Industry Representative
5 prospects
- - Investors
D5.3 | Partnerships and Spinout company Jul 25
Recommendations and policy brief for poli . .
D5.4 . policy PO Jul 25 = Policy and decision makers
makers on multiuse
6 D6.1 | CA and Management Plan Oct 22
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D6.2 | Qualityassurance Plan
D6.3 = Risk management Plan
D6.4 | Data management plan
D6.5 Report on adoption of Gender Equality at
' Diversity Principles
D7.1 @ D&C Plan
D7.2
D7.3 | Videos produced ver.1,2 & 3
D7.4
D75 Report on D&C  activites ver.
D7.6 | ver.2
D7.7 | ver.3
D7.8 | RRI project report
D7.9 | Project Factsheet
22
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Feb 23
Ago 24
Feb 23

Aug 25

Nov 22
Aug23
Aug24
Aug 25

Aug 23
Aug 24
Aug 25

Aug 25

Jan 23

fa

f4

f4

¥

¥

fa

¥

fa

¥

¥

¥

Project partners (not for
dissemination)

Research community
(researchers, PhD students)
Industry Representative
Investors

Societal Actors  (citizens
public, civil society

organisationsjfisheries
Policy and decision makers
Research community
(researchers, PhD students)
Policy and decision makers

Research community
(researchers, PhD students)
Industry Representative,
Investors

Societal Actors  (citizens
public, civil society

organisationsj-fisheries
Policy and decision makers




4. COMMUNICATION TOOLS AND GUIDELINES

To standardize communication and dissemination activities several communication tools and materials
have been developed. This section will collect them and guide project partners on how to implement
them.

4.1. EXTERNAAND INTERNACLOMMUNICATION

External conmunication activities will aim at delivering clear messages to the project stakeholders
through a set of targeted communication tools and make a strong and impactful contribution to the
LINE 2 S O-levelaobjetives i0f promoting installation of muitse platforms combining renewable
energy solutions with other marine activities. AquaWind will target representatives of the Quadruple Helix
Model recognizing four major actors in the innovation systsaence, policy, industry, and societigven

if some st&eholders belong to several categories an initial identification and classification will be done to
define the best communication channels and tools for each category. All four Quadruple Helix categories
are equallycrucialfor the AquaWind longerm succss.

Theinternal communicationneeded for the correct dissemination and communication of the project will
include a set of various internal communication activities:

= An internal shared folder will contaall project details and documenteelated to WP7 This can
be found under the fwer 3.\Work Packages > WP7 D&C.

Mailing lists will be created allowing easy contact with work package leaders, &©thean

external stakeholders groups

Zoom will be the iwtual meeting platform

Friday email newslettersent weekly to the consortiurwhen neededo highlightvital project

developmentto the partnership

P 4

4.2.PROJECT VISUAL IDENTITY

AquaWind has developed dreng and consistent visual identity for an efficient dissemination of the
results of the project. The first arantralelement to develop in order to have a consistent visual identity
is the logo and the main colours and style that will be used throughtwaiproject duration not only in

59/ YFGSNARIfa odzi Ay Fff R20dzySyida 2F (GKS LINRB2SOiI:

recognisability.

The logo irFigurel was developed by the WP leader with the feedback and suggestions of all partners.
After several trials and options, the logo was chosen in a survey by the Consortium. To develop the logo,
the two main elements of the muHise solution: Aquaculture and &fhore wind energy were given
special importancéeing represented by the windmills and the fish

Another element of special importance is the Circular economy which is representée bicte closing
the designltrepresentd lj dzZl 2 Ay RQ& 202S0OGAGS (2 ¢2N)] (261 NRa
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https://drive.google.com/drive/folders/1sZ-1ByVHorRiOySD8y-x9tW0b2envSV_?usp=share_link

just and circular econominn both the Aquaculture and the energetic sector. This project tackles all these
problems and thus Circular Econgrinecomes the motor behind the prototype.

/<t

=

AQUAWIND

Figurel. Aquawind's logtype.

py i, Cédigo HEX
[+ f aquawiNp

renewable energy and aquaculture in the Atlantic Basin
\_’/\ #3dc0e8 tedb400 ‘

Main typography Secondary typography

Myriad Pro Regular AaBbCcDdEFfC

. .
Myriad Pro Condensed AaBbCcDdEeFfGgHhJLIKK i l I r I

Myriad Pro Condensed Italic AaBbCcDdEeFfGgHh). -
Designer: Luc(as) De Groot

Myriad Pro Light AaBbCcDdEeFfGgHH

Myriad Pro Semibold AaBbCcDdEe ABCDEFGHIJKLMNO PQRSTUVWXYZ
Myriad Pro Semibold Italic AaBbCcL abcd Efgh IJ kimno Pq rst Uvwxyz
Myriad Pro Bold Condensed AaBbCcDAEeFfC 1234567890~ | @ #s%l\ & * ( ) { [}] m ?

Myriad Pro Bold AaBbCcDdEeFfGq

The quick brown fox jumps over the lazy dog.
The quick brown fox jumps over the lazy dog.
The quick brown fox jumps over the lazy dog.

Myriad Pro Bold Italic AaBbCcDdEe

Myriad Pro Bold Condensed Italic AaBbCcDAE

Figure2. AquaWind's colours and typography

4.3.INFORMATIONEAFLES, POSTERS, AND ROPLBANNER

To promote the main ideas of this projeet/eaflet will be used. A template will be developed in the
format ofabooklet as key promotional material. Theaflet will bein a standard Asize, folded ir2. This
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booklet will provide information on what arthe challenges facing the project, what are the objectives it
intends to achieve and what are the work packages that constitute the work plaitl.dtso briefly explain

what the vision of the project is and inclutlee logos of the 10 members of themrsortium (9 partners

and 1 affiliated entity) It will be used anddisseminated by the partners during relevant events and
meetings (each partner being responsible for printing the leaflets). The electronic version of the leaflet is
available on the webt in a pdf formatfor downloading

A standarisedoll-up will be developed the measures will be 85 cm x 200cm. Thisuplidesign will be
adapted to create different printed versions such as a photocalumMvith longer dimensionsThe rolt

up will made available to be used by every partneassistany onsite event. In ddition to the printed
version of the rolup, there is going to be editiondhis rolup design will be adapted and will be used
digitally to promote the project on different websites, platforms, digital newspapers and social media
channelsThe roltup can be digitally downloaded from the website.

Project posters, postcards, and other relevant promotional material to be used in dissemination activities
will be produced within this task. These material#l be created to draw the attention of the audieac
to the AquaWindproject during different events.

4.4 WEBSITE

The AquaWind websitavill be created and developeith the first months of the projecndfilled out with
all relevant information about the project and the consortium

¢KS 6S0aAiSamlodsi NHzOG dzNBE A &

£ Home. The first tab presents the visual identity, the name of the project and a brief description.
o0 It also showshe Newsletter box to subscribe to the newsletter.

= About In the second tab there will ke maininformation regardinghe project
0 Work packageslinside the project tab you can find all Work packages explained with
pictures and results updates
0 Consortium. The third tab will consist of information regarding each partner
(description, a map with |lations of the partners, and so on).
o Networking / Other sister projects. This tatzy’ R S NJ dwillae@ndigi &f useful
information regarding other sister projects and other resources.
= Project. In the third tab there will be information more specific of firoject:
o0 A full description of what is AquaWind and its objectives.
0 Results. The results are the most important part of the website, where the work of
AquaWwind is showrFirst, dissemination and communication materials will be shared.
Later, when Delierables are submitted and approved, those that are meant to be public
will alsobe shared here.
o Gallery¢ KAa GF 6 dzy RhemialldntadeR ehEvidiéos wilkba shared.
= News. The fourth tab will consist tife newsand social media feedatest project news as well

as news from other relevant projects, initiatives, and organizations in the field:
o0 AquaWind News. This section weitinsistof news on AquaWind events and results.
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0 Social media feed. There will be a sectiothe right of the newsolely on social media,

showing the last tweets and posts.
f 26SNJ LI N

o Ly {(4KS

I 27 0 KSAquitWah8in thekn8wisBhiss A £

section will show what other media is saying about the project
“  Events. Théast section will show the event3his willbe anaSy Rl 2F ! |jdzamlAy RQa
other events from relevant projects, initiatives, and organizations in the:field

= Contact. Finally, the last tab wdlbntain acontact section with an online form to béiéid in. Also,
this section will provide contact information and a legal warning to let users know how their data
is used in case they decide to provide it (also by subscribing to the newsletter).

The website is accessible at the following addregss://aquawind.eul. The website has been developed
in English to be accessible to any kind of international and EU stakeholdptspibseisii 2 | O
of the project and to getn touch with interested parties since the very beginning of the project.

la &aA

The website, as other D&C material will be a living space, that will be maintained, updated and further
developed throughout the project to be as active and attractive as possibtefdr this reason that the
website includes a section where to read regular news articles that will be posted and another section
with all social media platforms integrateddll project partners will provide information for the
publication of news on the website to CE.

4.5.SOCIAMEDIA

For communication purposes a set of social media accounts will be developed, each targeting different
audiencesThe social media will be set up to promote Account viadieg hashtags, live tweeting from

high profile events

AquaWind can be followed on Twitter, Instagram, Facebook, and LinkedIn:

= TheFaceboolpage where all project parers and individuals can follow the page and check the
news and updates of the project.

= Thelnstagramaccount to share images of the events, keep posted on a more dreduasis than
other social media, engage followers with activities and questionnaires and share information.

pa

L4

actors of Aquaculture and offshore energy generation.

L4

the content that is produced, videos of events, promotional videos, interviews, etc.

TheTwitter account is used to share news links and keep people interested in the news of the
project. It also works to get updates from other projects and actatsableA y
The LinkedInprofile is a more professional account to engage partners, researcherkeynd

lljdzt 2 AYRQA

TheYaiTubeaccount has also been created that will served as an audiovisual repository of all

Allthese accounttiave been created and wile updated regularly during the duration of the project with

AYF2NXYIGAZY 2V
results and information.
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https://aquawind.eu/
https://www.facebook.com/aquawind.eu
https://www.instagram.com/aquawind_/
https://twitter.com/AquawindP
https://www.linkedin.com/in/aquawind-project-9b321b247/
https://www.youtube.com/channel/UCgM1-GGmQvtmUPsy9MIniVg

To share information and content with other partners, the faling table has been created as a database,
with all the addresses of the partners' social networks. This will help to make a coordinated and better
online presence of the project through the posts shared between the entire consortium.

4.5.1. SOCIAL MEDIA PLAN

Asocial media plan will be developed according to the tasks and/or activities performed under every work
package of the project. In addition to this, content will also be published related to the fields of
aquaculture, renewable energies, blue econowiyer sister projectsand so on. Mainly two lines of posts

will regularly be published:

= Activities performed (Project results and updates)
= General Content (ents, newsandother sisterprojects

The social media plan will include specific campaigns accordiitatonilestones of the project.
Whenever possible, social media releases from the official accounts of the project will tag and make

NEFSNBYyOS (2 GKS LI NEhisvNACtas BudigliersofARiawWind névis land poSts. a
Social media accounts of the project partners are the following:

Table7. List of the partner's social media.

Partner Facebook  Twitter Instagam Linkedin Youtube/vimeo
@aciisi Agencia Canaria d( ACIISI Gobierno d
Investigacién, Innovaciéon | Canarias
GOBCAN o Sociedad de le
ACIISI @ACIISI @agenciaiisi Informaciérhttps://www.lin

kedin.com/company/cons
ulta-europa/

CE @Consulta | @Consulta E | @consulta | Consulta Europa Consulta Europa
Europa uropa europa

ULPGC @ULPGC | @ULPGC @ulpgc_par | Universidad de Las Palmas ( Universidad ULPGC(

ati Gran Canaria
@fcpctulpg
FCPCT C @pctulpgc @fcpct Fundacion Canaria Pargu FCPCT ULPGC
Cientifico Tecnolégico de |
Universidad de Las Palmas {
Gran Canaria
PLOCAN @plocan @plocan @laplocan @plocan @plocanplataforma
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https://www.facebook.com/ACIISI/
https://twitter.com/agenciaiisi
https://www.instagram.com/aciisi/
https://www.linkedin.com/company/agencia-canaria-de-investigaci%C3%B3n-innovaci%C3%B3n-y-sociedad-de-la-informaci%C3%B3n/
https://www.linkedin.com/company/agencia-canaria-de-investigaci%C3%B3n-innovaci%C3%B3n-y-sociedad-de-la-informaci%C3%B3n/
https://www.linkedin.com/company/agencia-canaria-de-investigaci%C3%B3n-innovaci%C3%B3n-y-sociedad-de-la-informaci%C3%B3n/
https://www.linkedin.com/company/agencia-canaria-de-investigaci%C3%B3n-innovaci%C3%B3n-y-sociedad-de-la-informaci%C3%B3n/
https://www.linkedin.com/company/consulta-europa/
https://www.linkedin.com/company/consulta-europa/
https://www.linkedin.com/company/consulta-europa/
https://www.youtube.com/channel/UC8oj8oSwWlzPZbk_Ecj0gaA
https://www.youtube.com/channel/UC8oj8oSwWlzPZbk_Ecj0gaA
https://www.facebook.com/ConsultaEuropa
https://www.facebook.com/ConsultaEuropa
https://twitter.com/Consulta_Europa
https://twitter.com/Consulta_Europa
https://www.instagram.com/consulta_europa/
https://www.instagram.com/consulta_europa/
https://www.linkedin.com/company/consulta-europa/
https://www.youtube.com/channel/UCxwB_4zKHreBL5JEJaZL1Wg
https://www.facebook.com/ULPGC/
https://twitter.com/ULPGC
https://www.instagram.com/ulpgc_para_ti/
https://www.instagram.com/ulpgc_para_ti/
https://www.linkedin.com/school/universidad-de-las-palmas-de-gran-canaria/
https://www.linkedin.com/school/universidad-de-las-palmas-de-gran-canaria/
https://www.youtube.com/c/UniversidadULPGC
https://www.facebook.com/fcpctulpgc
https://www.facebook.com/fcpctulpgc
https://twitter.com/pctulpgc
https://www.instagram.com/fcpct/
https://www.linkedin.com/company/fcpct/
https://www.linkedin.com/company/fcpct/
https://www.linkedin.com/company/fcpct/
https://www.linkedin.com/company/fcpct/
https://www.youtube.com/channel/UCa7G601Hl9hvt2Wut1yS8xQ
https://www.facebook.com/plocan
https://twitter.com/plocan
https://www.instagram.com/laplocan/
https://www.linkedin.com/company/plocan/
https://www.youtube.com/user/plocanplataforma

@ClusterM @xclusterma | Cluster Maritimo de Canariag ClusterMaritimo de

CMC aritimoCan | @CMaritimoC | ritimocanari Canarias
arias as
EO @EnerOcean @eneroceans.|. EnerOcean S.L
INNOSEA @innosea
WavEC.O
@WavEC.| @WavecOffici @wavecoffshorerenewables | WAVEC  Offshor
WAVEC | ffshore.Ren
Renewables
ewables -
@qestiond
CANEXM erecursos
AR -
marinos

4.6.NEWSLETTER

The newsletteisavaluablell 2 2t (2 aKFINB NBfSGIyld IyR @lfdaofS Ay¥F2
all different stakeholders. The newsletter will give the WP7 leader, CE, direct access to the project

' dzZRASYy O0SQa Ayo2EX Fftft26Ay3a /9 2,foate byNdyieSayicadriv@A y 3 O2 y
OGN FFAO G2 !ljdad2AyRQa 6S0aArAiGSd® | RRAGAZ2YIffer GKS yS
progress can be easily measured, and adjustments can be made to increase interest.

4.6.1. CUSTOMER RELATIONSHIP MANAGEMENT ENBERG&L DATA
PROTECTION REGULATION

To register for the newsletter, stakeholders could usgulscription boXound on the websitgin the
news sectionThe newsletter will be serb all registered peopléy email through a dedicated Customer
Relationship Management softwarsuch asMailchimp Hubspotor Wordpress plugn, which complies
with the European Union General Data Protection Regulation by:

= Appointing a data protection officer to oversee our cdiapce programme.

= Continually reviewing security measures to ensure that all collected and processed personal data
is adequately protected.

= Ensuring that the platform Global Privacy Statement clearly explains Mailchimgz a Ld2 (i Q a
WordPresscommitment to the GDPR, is transparent about how personal data is used, and
informs users about how they can exercise their rights in relation to the data.

= Incorporating EU standard contractual clauses into the Data Processing Addendum (DPA), which
is part of theStandard Terms of Use and applies to customer data protected by EU law.

A,

Providing customers with GDR&ady terms in the Data Processing Addendum and update
contracts with thirdparty providers to ensure they are GDB&mpliant.
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https://www.facebook.com/ClusterMaritimoCanarias
https://www.facebook.com/ClusterMaritimoCanarias
https://www.facebook.com/ClusterMaritimoCanarias
https://twitter.com/CMaritimoC
https://www.instagram.com/clustermaritimocanarias/
https://www.instagram.com/clustermaritimocanarias/
https://www.instagram.com/clustermaritimocanarias/
https://www.linkedin.com/company/cluster-mar-timo-de-canarias/?originalSubdomain=es
https://www.youtube.com/channel/UCEbq0t01a7uk9-UUJA593AA
https://twitter.com/EnerOcean
https://www.linkedin.com/company/enerocean-s.l./
https://www.youtube.com/channel/UCEAtNSlQZNxSegu6V6mz63w
https://www.linkedin.com/company/innosea/
https://www.facebook.com/WavEC.Offshore.Renewables
https://www.facebook.com/WavEC.Offshore.Renewables
https://www.facebook.com/WavEC.Offshore.Renewables
https://twitter.com/WavecOfficial
https://twitter.com/WavecOfficial
https://www.linkedin.com/company/wavecoffshorerenewables/
https://www.youtube.com/channel/UCb0cJnSEq1kWpBCYKdEHDuw
https://www.youtube.com/channel/UCb0cJnSEq1kWpBCYKdEHDuw
https://www.facebook.com/gestionderecursosmarinos
https://www.facebook.com/gestionderecursosmarinos
https://www.facebook.com/gestionderecursosmarinos

Maintaining formal processededicated to data subjects' rights to ensure compliance with the
dza SNDRA& NBljdzSatao

Responding to and comply with data subjects' rights requests in accordance with obligations as
data controllers.

Conducting data protection impact assessments to identify minimise any risks that may arise
from data processing activities.

Keeping accurate records of processing activities, both as processors and controllers of personal
data.

Paying close attention to regulatory guidelines regarding GDPR compliance andgmaki
necessary changes to the features of the products and contracts.

Relying on the EWS/SwitzerlandJS privacy protection frameworks. BELS/SwitzerlandJS
privacy protection frameworks. Therefore, continuously protecting data from the EEA, UK and
Switzerand in accordance with the Privacy Shield Principles. You can view Mailchimp Privacy
Shield certification here.

¥

i

¥

¥

pa

 ABOUTCONSENT

Subscription to the newsletter is voluntary and the apit link will be visible in every issue.lj dzZ 2 A Yy RQ&
newsletter database mat have a legal basis, such as consent, to process the personal data of an EU
resident. Thus, our database relies on voluntary, specific, informed and unambiguous consent. In order to
verify that we have obtained proper consent, a writteacord specifieswhen and how someonehas
agreedto allow you to process their personal dat&onsentmust also be unambiguousand require
clearaffirmative action. This meansyjsingclearlanguage andlispensingvith pre-ticked consentboxes.

ABOUTNDIVIDUARIGHTS

The GDPR also describes the rights of individuals regarding their personal data. EUhgitizehg right
to request information about how you use their personal data and carabelat certain things with that
data. To be prepared to spond to these requests, a DaRrotection Officer has been appointed.
Individualshavethe right to requestthat their personaldatabe corrected,madeavailable prohibitedfor
certainuses,or deletedaltogether.Thisinformationis explainedthroughthe legalwarningon the project
website.

LEGAWARNING

By subscribing to the AquaWind newsletter and registering to meetings or events, you will send us your
e-mail (which is compulsory) and other information which is not compulsory, and we wiglform you
beforehand how it will be used.

Therefore, in compliance with the GDPR, we inform you that Consulta Europa Projects and Innovation, as

LI NI ySNJ Ay OKFNBS 2F (GKS !ljdzr2 AyRQa O2YYdzyAOFGA2Yy |
lawfully and fairly, only where necessary, using paper and electronic means, adopting adequate technical

and organisational security measures, only for the purpose of sending you the newsletter as well as

specific announcements of project activities (invitatibm events, workshops, etc.) and to provide
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statistics on the overall number of users registered, the type of organizations reached and the countries
of belonging of the organizations.

The invitation to subscribe will be advertised on the project welesite on the social media channels. All
the partners of the consortium will be encouraged to invite a selected list of international and local
stakeholders tsubscribe. Other possible ways to promote the newsletter are:

= Promoting the opiin link on Facebdoand Instagram.
< Promoting the newsletter amoniie participantsof! 1j dzl 2 Ay RQa S@Sydao
= Social media campaigns and subscription option in every registration form.
= Designed banners to be published on different webskeg Of ® LJ- NJiayidSodh#r Qigialh S 6 a A (
means.
4.6.2. NEWSLETTER CONTENT AND DISTRIBUTION
The newsletter will be produced twiceayda2 y i AYAy 3 Ay F2N¥IGA2Yy 2y G(GKS

initiatives and shared withthe consortium and external subscribers. The newsletteitsbe in English.
The Consortium will check if it is feasible to translate it to the other languages of the project partners
(SpanishFrench and Portuguese) with their help.

The newsletter design is developed according to the visual identity aadaitable in HTML and PDF
format. To create each newsletter draft, partners are asked to participate by providing news and reports
on their activities within the framework of the pject, but also the main results, upcomiegents, and

other relevant activities. Partners are requested to send their contribut@resmonth in advance to the
release of the newsletter. The table below presents the time schedule of each newslettercondémts,

and schedule for contributions to be sent by project partners.
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Table8. Provision calendar for newsletters' release.

Ne

Main contents

AN AR A IR A AR A AR AR A AR VAR AL IR A A A AN AR A A A AR A 4

Project presentation
Expected outcomes
Meet the consortium

Project NewsEvents & Performed activities

AquaWwind in the media
Project News & Results
AquaWind in the media
Future events

Project News & Results
AquaWwind in the media
Future events

Project News & Results
AquaWind in the media
Future events

Project News & Results

Progress report ve8.&4Q &

adzyY Yl N ¢

D&C Activities report ver.2 summary

Demonstration video
AquaWwind in the media
Future events

Main conclusions of the project and impacts

Storytelling video
Sustainability & Legacy

P

Conclusions frorfinal conference

4.7.PRESS INTERVIEWS

Press interviews are crucial to the D&C of the project. CE will continuously made press interviews with the
help of thepartners These press interviews will be organised to recollect information as well as updating

GKS LINRP2SOiGQa RA athdsHmeylime) mnfargiatidiit@ RildePiess dtervidivs will be

used for the creation of press releases.

These press interviews will also help in designing communication products from what each partner is

Contribution

partners

2" January2023

1%t July2023

15t Jan2024

15t July2024

15t Jan2025

15t July2025

Release
newsletter

15t Jan 2023

15" July 2023

150 Jan 2024

15" July 2024

15" Jan 2025

15" July 2025

of

doing (information for the website, to update andasle on social media, to update each Wesult and

SO on.

Press interviews format:

1 Phone call. to ask fajuotesfor strategic communications, web, and social media, to share for

the radioand/or podcasts.

Co-funded by
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1 Video. Small video pills for social media afmuTube It can also be shared to TV and other
media.

Not only CHwill do all interviewsput there will also be a proactive interest from all partners to contact
media sources to give interviews.

Interviews will be organised and given priority according to the Gantt chart anibistaltasks results,and
events. These events can be the Kaékmeeting, conferences participations and the Final conference.

AquaWwind will preparat least3 press iterviews per year, to end the project witit leasta minimum of
9 press interviews AquawWind WP7 leader, CE, will work with the media departments within the
consortium to exploit existing contacts.

4.8.PRESS RELEASE

There will be at lea® press releaseselated to the events ocrucialannouncement from Aquawind such
as the KiclOff meetingor thadOF FA K2 NB 6 A Y R Sy S NHEhesR préss ralgases wilype NB L & f
mainly created by CE.

Press releases are made jointly with the partners. CE wedlterthem for AquawWindey events and
milestonesand share with the Consortium for their communication responsible to adapt them.

Furthermore,each partner should get in touch when thage releasing press release related to any of
the actions plannedni the project or, in general, with AquaWin@E will then adapt it and share it with
the SC again to ensure greater disseminatilso, it isesssentiato share press releases in advance so the
SC can check them before the release.

4.8.1. APPROVAL PROCESS RESS RELEASES

At AquaWwind it issentiato prepare the press releases in advance and share them with the Consortium
for a check before sharing them with the media. For this reasod,the process for approval of press
releases is the following:

%  The pess releases will be ready by the CE tefawo weeks in advanceto the event or
announcement date.

= It will be thenshared to the Consortiunfor their review so they cansend any feedback or
changes desired to CE.

= Thefinal versionwill be sentone week beforgi KS S@Sy G G2 Sk OK LI NIySNRa
it and share it on the day.

When the press release is created by another partner:

= The press releases will Isbared with the SC and the SC will hane weekto review and give
feedback. Past that date, the partner is allowed to share the press release.
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ltisvitall 2 &aK2g O2yaraiaSyode Ay (KS 53/ Qaecksofichsdmubl A Yy RQA NB
ched that thestyle agreed by the Consortiumtigroughly followed. An example of this can be to always
write W2Powerinstead of Wind2Powefor the prototype orAquaWindinstead of AQUAWIND.

4.9.VIDEOS

Throughout the project, in order texpress the objectives of AquaWind in a clearer and more visual way,
and reach a greater number of people, a series of videos will be produced. They will be produced to help
raise public awareness of thgotential of multi-use platforms renewable energyproduction, and
aquaculture possibilitiesThey will explain the importance of the EU support to this type of initiatives and
bring about the main AquaWind messages outlined. Other videos will focus on demonstrating the
technology of the multiuse platforrim practice. Some videos will be more focused on image and with few
and not sophisticated scripts while others will rather take the form of storytelling, involving
representatives of the quadruple helix in addition to staff from project partners.

These weos will be produced in the following way:

¥

A firstanimation videoat the beginning of the project to inform about the objectives and vision
of it.

Ademonstration videoof the technological and operational aspects of the AquaWind solution
A storytelling videoinvolving staff from the project and other stakeholdérs/olved in the
project activities.

P 4

The videos will be produced in English with subtitles in the three languages of the Consortium (Spanish,

Portuguese French). These videos will be uploade@ ! |j dzI'Youlyb&leadnel and distributed
acrossLJr NIi y SNA Q aihSrovabkiiesSsaich asyCRRIGITubeChannel or Science&Innovation
YouTubehannel.
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5. EVENTS AND CONFERENCES

5.1.EVENTS ORGANIZED BY AQUAWIND

Different type of events has begslanned, each type targeting specific groups and aimedchieving
specific objectives. These events will be held by different members gfdheership in their countries
of origin while international conferences might be organizeBrinssels or abther strategic locations (for
instance in conjunction with other events).

Moreover, CE will providguidelinesand checklists to support project partners in the organization of the
conferencesand other dissemination events with stakeholdefGuidelines il cover different tasks
related with the preparation, carrying out and evaluation of each event. Also, CE will ensure that the
conferences will be distributed across the project duration and where possible that synemies
exchanges among different ews will be sought

Particular attention will be given to monitoring gender in the project events organized. The evaluation
reports of each event will include the monitoring on the number of women participants.

5.1.1. STAKEHOLDER ENGAGEMENT ACTIVITIES

Based onte stakeholder engagement pldrom WP1 and in conjunction with WP7, a set of diverse
activities will be organized tailored to each type of organization, including interviews, focus groups,
workshops, matchmaking activities. etc.

These activities wilhclude, among others

P

Presentations & networking at relevant local / regional / national events

Dedicated workshops for a focused engagement with specific target groups (industry and civil
society)

Citizen science initiatives in collaboration with thePdC and ACIISOBCAN

Presentations at schools on mulise solutions to raise awareness of children and their families
Interviews

Focus groups

Technical workshops

Policy making events

P

A A A A )

In coordination with WP7 frameworks and guidelines, Tasks 1.3 ahavill. define and implement a
LIN OGAOIE LXFy F2N adl(1SK2t RSN&aRQ Sy3arasSySyid |
retrieve feedback and perceptions from stakeholders in two subsequent phases: one before the
demonstration of the W2Power ptotype and the other after the pilot test has taken plagéis will serve

to build a comprehensive and inclusive framework for an integrated planning and delivery of multiuse
solutions in the Atlantic basin.
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5.1.2. TRAINING EVENTS
Training events will berganised to support knowledge transfery R 1 KS LINE 250G Qa O2y (A y dz

{SYAYIFNEKENI AYAyIadk22N] akK2Lla gAft 06S 2NHIFyAaSR (G2 oc
on concepts and operations at the multse installationsThese events wilbe:

& Autonomous feeder training the required skills to manage certain aspects of the

AquaWwind prototype such as theutonomous feedeand its maintenance will be

trained during the project, with at leasine specific training courséo gain new

skill for the technical staff of the consortia and students from the aquaculture

2LISNF 62NBEQ RS3ANBS

Underwater camera trainingAquawWind will incorporate a high resolution 360°

motion capacity underwater camera to allow a real time monitoring of fish

behaviour, heah and welfare and assisting technical staff to take decision about

feeding management or specific visits to control fish performance. The utilisation

of underwater camera will also need special skills that would be integrated in the

training activities foeseen within the project in WR7 G+ a1 T ®o0o d&GhNABIF YA&
SOSyiGas 6SOAYIFNRYI $62N] akKz2Lla FyR GNIFAYyAy3I&Eé

I
(

5.1.3. WEBINARS

Dedicated webinars will be organized part of WP7 task 7t8 reach mainly scientists and innovators on
one side and policy makers on thehet side. Webinars with policy makers will aim mainly at enabling a
favourable legislative and administrative contexts for the deployment of MUP solutions in the Atlantic
area and to provide policy makers with figures and estimations on the impact of Mdiffeirent policy
areas (environment, marine planning, employment, etc).

There will beat least 2 webinargor civil society organizationandat least 2 webinars for policy makers

The brmat of the webinar will be designed according to the targetup. The webinars will be organized
in advance including the participation of outstanding speakers and foreseeing space for discussion.
Personal invitations will be sent to representatives of the different target groups.

They will be planned so that thean be usedo communicate results/progressf the project.

5.1.4. INTERNATIONAL CONFERENCE

There will be at least 1 international conferendeéis will coincide with the end of the project. Thtlss
international conference will also be the Final conferemgere results and main conclusions will be
presented. The estimated date for this conference rasdgem Month 33 to Month 35 (May 2025 to July
2025).
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5.2.ASSISTANCE TO OTHER EVENTS

5.2.1. MAPPING OF EVENTS

A mapping of most relevant events will be performed thgbout the project durationThe participation

of project partners to other events is of utmost importance in order to exploit synergies and reach a wider
number of stakeholders. CE will proviggularly dist of relevant eventsn order for project partners to
consider their availability and interest to attend.

In particular, synergies with othdtU funded projects will be souglivents will be mapped to ensure
participation of Aquawind to display its exhibition stand, infqdrias, videos and other project activities.
A database will be created and shared in the shared folder alitthe events that can be of interest to
the consortium.

An initial list of events is proposed belpand it will be updatedind expandedn a regilar basis:

Blue economy:

i

Annual European Maritime Day (EMD)

Biennual European Wave and Tidal Energy Conference

Innovazul: Il International Meeting of Knowledge and Blue Economy
International Ocean Conference on Ocean Energy (ICOE)

vy

Aquaculture:

= XVIlISpanish National Congress of Aquaculture
= Aguaculture Europe
< 9L¢ C22RQa ! ljdzl OdzZf GdzNBE { K250l &S
= World Aquaculture and Fisheries Conference
“ AquaFuture
Wind energy:
= Portugal Renewable Energy Summit
= Wind Europe
= Offshore Energy Exhibition @nference
e

Wind Energy Hamburg

Before and after attending an event, the partners should contact CE indicating the title of the geest,

and date, as well as any supporting documents such as power point presentations, videos and pictures of
the event.More details on this are available under D6.1 Consortium Agreement and Management Plan
delivered on month 2.
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When partners attend an evenbut it is not possible to present AquaWind, partners are invited to
mention at least the participation of their ganization in the project and invite event attendants to visit
the AquaWind project website.

5.2.2. NATIONAL / EU EVENTS

The participation of partners in national, European and international events will be promoted, paying
special attention to conferences organized in the consortium countries (France, Portugal anjl Spa
AquaWwind will participate to deast 6 national or EU eventduring the course of the projetiut a higher
participation is recommended and expecteHor these events partners are expected poepare
exhibition standsto promote AquaWind and its refts.

ST
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https://aquawind.eu/

6. PRESS OFFICE

The communication actions of the press office include different activities according to the stipulated
schedule. To attract the attention of the media, both at regional, national, and international level, the
communication actions tbe implemented are:

= Drafting and sending press releases and dissemination of newsworthy topics related to the
project, the events carried out and the planned communication actions.

= Elaboration of a specific media database, paying special attention fo¢héand regional media,
as well as specialised medsaich asdigital newspapers (INFOPUERTOS, MISPECR®PA
AZUL, RUTA PESQUERWMagencies (EFE, EUROPAPRESS, REUTHRE AP,

= Management of interviews of participants and speakersrauio, press and television.

Preparation of own interviews with participants, partners, and collaborators.

Drafting and sending out press releases for planned project events. Organisation of official and

technical press conferences.

Coordination with the pess and protocol offices of public institutions.

Reinforcement tasks, by means of email marketing and telephone calls, as well as confirmation

of attendance at press conferences and reception of press releases.

Providing the media with permanent downlodithks to the photographic and audiovisual

material generated on the different events planned, thanks to the implementation of a dedicated

server or through the website.

= Sending infographics, photographic, and audiovisual material, and other project osyehsas
the expected handout to the media via corporatemail as a complement to the server.

= Informative and logistical assistance for the needs of the media covering the planned events,
press conferences and actions.

= Permanent contact with journalist@s well as ossite assistance on their arrival to the onsite
events. Provision of an update service for all the information generated.

= Compilation of the impact generated in the media (agencies, written and digital press, radio and

television) and preparadn of clippings.

Updating of the media list, registration of new contacts, systematisation and conversion into a

database.

Elaboration and design of a press kit and informative annexes.

Sending audiwisual material (queues, raw data, totals, etc.) to thedia. Translation of press

releases if required.

Preparation of the final communication report

O

pa

L 4

L4

The generation of content, writing and dissemination of press releases from a dedicated communications
office is essential for theternational, national, and local media, both general and specialized, to have
regular information on the actions to be carried out, covering the whole project, thus maintaining a
greater presence in search engines on a regular basis.
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7. MANAGEMENT OF INTELTUAL PROPERTY RIGHTS

Research datwill especiallybe gathered within work packages 3 and4. Considering all the information
generated in the framework of the project, an efficient knowledge management including the
management of Intellectual PropertRights (IPR) should be an integral part of the overall project
management structure. Otherwise, arrangements to be considered and established in the CA relevant for
IP management should cover aspects such as knowledge management, confidentiality atdjgati
background, ownership, and transfer of ownership of results, protection and exploitation of results,
dissemination, access rights, settlement of disputes, among others. More detailed information about data
management might be found on the data managamplan.

Since CE manage information generated within the project, especially through its publication on the
website, it isvital to highlight some aspects related to IP in the digital age. When setting up a website, it
is necessary to be aware of a couple of potential pitfalls and issues related to IP. When looking at our
rapidly evolving digital world, questions related to coplitignd how to protect content online have been

at the forefront of discussions for long. Just because something is online does not mean it is cepyright
free. The following list sums up the mastportant aspects considered when going online on the website:

= Domain name: aquawind.eu was registered successfully, also paying attention to avoiding getting
Ay GKS gle& 2F GKANR LI NIE&Qa GNIYRSYIFN] @

= Most of designs elements used on the website are free of use, such as icons or fonts. Also, CE

has the license to freelyse original designs from WordPress as well as other designs under

Envato Elements of Freepik license certificaaesvell as othesoftwaresuch aCanva Pro and

AdobeCreative Cloud

Project trademark and logo is included on the website. Also, ottetetmarks and logos are

included with appropriate authorisation, for example, partners logos.

Copyright. All original images, videos, and music included onAttngaWind website are

protected by copyright. Most licenses provided through paid repositorieseffik, Envatp

Canva

¥

P
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8. SYNERGIES AND NETWORKING

¢F-&al Ttvon a{@ySNHASE 6AGK 20KSNJ FdzyRSR LINR2SOG4a¢
projects to foster synergies in knowledge transfer and in exploitation of Aquawind.

Pl
(0p))

8.1.0BJECTIVES AND PRH3®HENONS

To achieve the objectives set for this project and ensure a good dissemination of its results, special
attention is given to the creation @ network of activities The partners of the Aquawind project get in
touch with companies, entities, higher education institutions and related projects and create synergies
with the key actors in the field of aquaculture, offshore wind energy generation and/or multiuse
platforms

These entities either work with marine solutions or study them, for marine solutions development.

In addition, it is alswital to create synergies with European projects and platforms that deal with the
abovementioned sectorsSpecial attention will & given to knowledge transfer between sister projects.

8.2.TARGETS

One of the main target groups of objectives for the creation of networks and synergies consists of other
projects related to Horizon Europe or EMFAF projects, as well as other projectsefinay¢he EU. It is
about cooperating with project consortia to share the latest information and talk about common issues.
EU experts from respective fields of interest will also be contacted to improve and harmonize the general
knowledge in these fieldsna improve its dissemination.

Below there is a table with similar projects that will be contacted for creating synergies and networking:
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Table9. List of possible projects to create synergies with.

Project Description
The overall Aim of MUSICA is to accelerate the roadmarg
commercialisation of its MulUse Platform (MUP) and Multise of
Space (MUS) combination for the small island market, andsttefor
MUSICA future operators and investors, by validation to TRhd providing real
plans to move to mass market commercialisation. The MUSICA sol
will be a decarbonising one stop shop for small islands, including
marine initiatives (Blue Growth) and ecosystems.
This project wilbrovide evidence for the viability of ocean mulise
UNITED through the development of five demonstration pilots in the re
European marine environment.
A project that will develop and demonstrate an industrstale
prototype of amulti-purpose ocean station with renewable energ
generation and operational oceanography capabilities, dubbed
FLORA Ocean Station.
Boosting the Blue Economy in the Black Sea Region by Initiat
4BIZ Business Collaboration Framework in the field of Fisheries
Aquaculture,Coastal and Maritime Tourism and Maritime Transpol
The project is designed around the conceptestablishing a regiona
blue economy and innovations acceleration network based
DBAN Digital Blue economy ecosystem which supports existing and emerging businesses
and innovation Acceleration | business initiatives in the Blue economy sectors, building upon 1
Network potential for innovation, circular and bioased solutions as well &
their capacity to contribute to the local/régnal sustainable
development performance indicators.
The main objective of the project is to consolidate the cultivatior
Seriola (S. dumerili) in Spain and position our country as a bench
PLANASER in the cultivation of this species through thenimvations that are
developed, promoting publiprivate cooperation and the transfer ¢
knowledge to society.

FLORAFLOating RAdar

Similarly, asignificanttarget group is the sector working at sea and civil society such as fishermen and
citizens. It isrucialto provide results talissolvedoubts and/or concernthey might have regarding both
aquaculture and winebffshoreenergy.

Cooperation is alsestablished identifying similar projects on the topics that AquaWind is exploring and
teaming up with relevant projects for better dissemination and wider audience.

8.3.METHODOLOGY

To carry out a correct control of the contacts for the elaboration of netwqrligtners shouldyather their
data in the shared excel provided by OEP7 leader will also regularly remind partners to share the
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network with them.At the same time, the partners that participate in a networking activity are invited to
study the possiliities of synergies and collaborations. This can be carried out in various ways, such as:

P

Exchange of links on the respective website.

Exchange of good practices.

Sharing of public deliverables and other outputs.

Information on eventsand activities promatd by Aquawind

Invitation of Coordinators/Partners of other projects as speakers at AquaWind events, webinars
and/or project meetings.

Organization of joint events activities.

[ ZANY ) VA )

¥

After having engaged in a networking activity, partners are kindly askéHll ttee shared excdiorm that
will be provided by CHdicating in the relevant column the type of future collaboration which has been
suggested.
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9. CONTIGENCY PLANS

To be prepared in the case of anpossibility to carry out an tperson eventto avoidunnecessarylights

in consideration with the climate crisis and to ensure the maximum attendance of the partners and other
stakeholders, an online platform will be used for online meetifyrity will be given to the use of the
zoom platformin the face of possible situations derived from cet®land/or other events.

Special consideration will be given to organizing hybrid events to give all partners and stakeholders the
possibility of participating both osite or online.

The chosen softwa for this will be Zoom, both for informal caligeering committees, bilateral meetings
and webinars.

Below an array a$upporting toolsfor the organization of online or hybrid events are provided:
Table10. Supporting tools ér online photo exhibitions

C&D/ Engagement objectives Channels
Instagram
YOUPIC
FElickr

Showcasexperience& promote visibility Pinterest
BehancgbyAdobe)
VeroSocial
StellerStories

Tablell. Supporting tools for online videas

C&D / Engagement objectives ~ Channels Optionalideas/notes
YouTube
Present project results & Vimeo “  Videos could be used as a tool/part of an eve
promote project visibility DailvMotion 4 Creating a series of videos/event (e.g. vid
Facebooldirectvideos days/yveek? ) )
Enhance Instaaramdirect & Creating interaction through reacting o
. . S g
interaction/participation comments and live videos
activities

Exchange views
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http://www.instagram.com/
http://www.youpic.com/
http://www.flickr.com/
http://www.pinterest.com/
http://www.behance.net/
http://www.vero.co/
http://www.steller.co/
http://www.youtube.com/
http://www.vimeo.com/
http://www.dailymotion.com/
http://www.facebook.com/
http://www.instagram.com/

Tablel2. Supporting tools for online quiz events.

C&D / Engagement objectives Channels  Costs& Participants Optional ideas/notes
Kahoot
M € KHNEM Ahdaysfree | 2 Videos could be use(
trial / 20/50/2000 as a tool/part of an
event
Quizizz % Creating a series o
Communicate/transfer project Free/ - videos/event (e.0.
results/insights - i
ults/insig Socraiive | V|deo.days/\./veek) _
_— , free/ 99$p.a./ 5000 /10000 | = Creating interaction
Promote visibility of the project through reacting on
. . Typeform comments and live
Encourage interaction ONeEKTRNE videos
Slido

Free / 3 polls per event / 100l
participants

Tablel3. Supporting tools for creative competitions / social media challenges.

C&D / Engagement objectives Ideas/notes

% Participants create input referring to a given topic/task
Showcaseexperiences “  Social media as platform / supportive social media wall/liveblog
Promote visibility of the project = Awarding the participants action (elgest video, picture, story etc.)
Encourage interaction = [ NBFGAYy3 GANI £ STTFSOG& k dzaAy3
Exchange views % Creating own input to showcase experiences

Tablel4. Supporting tools for creative online workshops.

C&D / Engagement objectives Ideas/notes

Showcase experiences = ShowQookingor MasterClassr DIY workshops to gain attention
Promote visibility of the project i Delivering input through introduction/moderation

Promote rural regions & regional = Promoting and exchanging specific knbew, products and

projects projects ofaquaculture and offshore wind energy.
Exchange views and promote Using Facebook direct videos or webitaols
interaction/participation Social mediavall/liveblog to promote the event

A 23
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http://www.kahoot.com/
http://www.quizizz.com/
http://www.socrative.com/
http://www.typeform.com/
http://www.sli.do/

Tablel5. Supporting tools for virtual operdoor day/fair.

C&D / Engagement objectives

Communicate/transfer project
results/insights Showcase
experiences

Exchange views/get feedback on
project activities/results

Exchange best practices/lessons
learned

Foster networking and interaction

Tablel6. Supporting tools fowirtual summits
C&D / Engagement objectives

Communicate/transfer project
results/insights Showcase experiences

Exchangeiews/get feedback on project
activities/results

Exchange best practices/lessons learned
Foster networking and interaction

Brainstorm on ideas and solutions

Co-funded by
the European Union

Channels
Social media.
Direct videos and

interaction via Facebook
and Instagram

Optional ideas/notes

4 |dea: Project partners + chosen
stakeholders present their
work/results/projects

4 Switching the perspective

Social media wall/liveblog

f4

Channels Costs Optional ideas/notes

Liveblog about the
summit.

Virtual Summits 97$ p.m./ 14 days =
free trial

T NB

Hpne K
participants

45



http://www.virtualsummits.com/
http://www.voxr.org/

Tablel7. Supporting online tools for webinars.

C&D / Engagement

. Plattform
objectives
GoToMeetin
GoToWebinar
Zoom
astviewer
Communicate/transfer sy pe
project results/insights
Inform  on latest policy Edudi
initiatives/research =audip
results
Showcase experiences | AdobeConnect

Exchange best
practices/lessons learned \Webex

Get feedback on project

. Jitsi
activities -

Poll Everywhere

SurveyMonkey

2]
o)
o

Mentimeter

Co-funded by
the European Union

Costs & Participants Optionalideas/notes

Professionam n o me € O K MmN
0 M Tpany/ 14 daydree / 150/250
participants

y e K M @ dpenk /M e0H@0/1000

Basic/Pro/Businesgree (only

40min.perO £ f 0k MO Z dppe « Webinars could be
p.m / 100/100/300 -

used as a
tool/part of an
o y m./ 30daysfree / 100 event. e.g.
webinar days
o (different
Free, 50 participants webinars and
moderators
during a period of
OnNE€EKCMEKMOENK H N M days
30/100/500/1000
% Creating
NCceEKMHI/ e Kmnogfreek o interaction
trial through Q&A
25/100/500/1000 rounds, Audience
free basic version Response
starter/plus/enterprise: Systems (e.g.
Polling Tools)

MHZYPEKMT ZO0NEKHDP
free (opensource) / 200

i Provide extra
material, such as
transaipts, slides,
handouts etc

free/25 participants120$p.a./700

CNBS «
unlimited

nn FyagsSnN

Free / 3 polls per event / 1000
participants

Free / 2 questions / 5 quizzes per
aSaarzy oIdde «
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http://www.gotomeeting.com/
http://www.gotomeeting.com/
http://www.zoom.us/
http://www.fastviewer.com/
http://www.skype.com/
http://www.edudip.com/
http://www.adobe.com/
http://www.webex.com/
http://www.jitsi.org/
http://www.polleverywhere.com/
http://www.surveymonkey.de/
http://www.sli.do/
http://www.mentimeter.com/

Tablel18. Supporting tools for online podcasts.

Inform on specific topics,
on latest initiatives

Youtube free + no host needed
Soundcloud baficA vverAsi?n free + noAhos
I YySSRSR k t NBY
iTunes free/ hostneeded
Spotify free/ hostneeded

Host
Podigee 15H dEm./ 30daysfreetrial
Libsyn 5-40$p.m.
Captivate 19-99%p.m./ 7 daysfreetrial

g

Podcasts could be used
as a tool/part of an event

Creating a series of
podcasts/event (e.g.
podcast days/week)

Qreating interaction
through reacting on
comments and live
podcasts

Co-funded by

the European Union
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http://www.youtube.com/
http://www.soundcloud.com/
http://www.apple.com/itunes/
http://www.spotify.com/
http://www.podigee.com/
http://www.libsyn.com/
http://www.captivate.fm/

10.MONITORING AND EVALUATION OF DISSEMINATION ACTIVITIES

10.1. MONITORING OFOMMUNICATION AND DISSEMINATION ACTIVITIES

Task 7.5leals with the monitoring and evaluation of D&C activities. Theilebe monitored to ensure

GKS®& NB LINBLISNI& AYLISYSYGdSR IyR O2yONBGSte& adzll
impacts. Montoring of the activities allow in fact to assess if the actions planned are carried out properly

and on time and to measure their effectiveness. Based on monitoring result®lémemight be thus

reformulated to improve the communication and dissemination outreach.

To monitor de project, partners are periodically requested to provide information on the activities carried

out (for instance organization of events, publications of news/press releases, etc.nfatses at

conferences) while CE is in charge of monitoring and reporting on the use of the website, social media,

FYyR 2y GKS S@Syia 6K2a8S 2NBFYyATFiA2Yy A& dzyRSNJ / 9Qa&
the partners, CE can formulate recorandations for the future dissemination and communication

activities.

Tablel9 presents the different monitoring and evaluation activities to be perfed, the schedule and
the responsibility of partners.

102.ahbL¢hwLbD hb t!we¢bow{Q 5L{{9alLb ¢Lhb !

When exploiting synergies and reaching a wider number of stakeholders is key that prajeotrs
participate to othereventsand disseminate projednhformation and results in events such as external
events, disseminatiopublicationactionsin external websites, newsletterdgcal radioand conference
articles

Acontinuous monitoring of the dissemination activities made by project partheariged outvithin WP7
tasks. Arexcel filekeeps records of the presgleases, articles, and eventgatheringthe information
basedon:

P

Thepartnerwho carriedout the activity.

Thedate whichthe activity took placein.

Activity outreach.

Publicationsource.

URLink to the activityresultsor proof.

Targetedaudience.

In caseof anevent,the type of event,location,and generalinformation.

AN A A AN A )
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https://docs.google.com/spreadsheets/d/1bQVGYwxSxaiQZ_zBsWgGo9dE5OQFhWIA/edit?usp=sharing&ouid=105827211676235500165&rtpof=true&sd=true

Table19. Monitoring and evaluation activities

Communication activity /
tool

¥

i

i

i

7

2 4

¥

Website and social media
Participationto

other events

I ljdzr 2 Ay RQA&
Dissemination

report on
communication and
dissemination
activities performed

¥

Co-funded by
the European Union

¥

(LAY A | 7 | A )

[l 2a

¥

Indicators / data

Numberof visits
Numberof posts
Numberof crosslinking

Press release

Title of the event
Place and date
Number of attendants
Description of the
participation

Pictures

Press release, title of the
event, place and date,
number of attendants
(signature list), description
of the participation
Pictures

Number of posts related to
the event, satisfaction
questionnaire

Name of the partner
Name of press release
published,

N° of news published on

G KS LJ NIySND
N° of scientific articles

N° of local/national events
attended

N° of international events
attended

N° of appearances in local
media (radio, tv,
newspaper)
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Schedule / frequency Responsible

of monitoring partner
= Biamual CE
= All information to | Project
be filled/sentone | partner
week prior
= Pictures to be sent
the day or the day
after for
communication
purposes
= Information to be | Partner
filled/senttwo responsible
weeks prior for the
= Picturesto be sent | organization
the day or the day ' of the event
after for
= Number of posts
and satisfaction
guestionnaire to
within 1 month
following the
event
Project
partner
= Biannual




10.3. EVALUATION OF COMMUNICATION ACTIVITIES

In conjunction with the monitoring, an evaluation of the effectiveness of the actiwtit$e performed
periodicallymainly using a set of indicators of success, including those targets set in the Grant Agreement
and reported in the table belowThe coitinuous monitoring will allow CE to assess the evolution and
impacts of the dissemination and communication activities and evaluate any corrections or preventive
measures to increase the reacut of WP7 activities.

Table20. Monitoring and evaluation indicators.

Communication

activity / results Ineltezlter VY

= Participation of national/EL

events = Participation to 6 events
Events = International conference = linternational conference
= Ne of attendants to the = 80 attendants
international conference
< Production of newsletter = 6 newsletters
Newsletter = Subscribers = 500 subscribers
= Readers reached perissue = 200 readers per issue
Press interviews Ne of interviews < 3 per year, 9 total
Press releases Ne of press releases = Atleast 9 press releases
Project website Site visits per month = 750 site visits
= At least 3(1 ontechnical solution, 1 on
o NP of peer reviewed stakeholder engagement, 1 on
Publications L . .
publications environmental impact and carbon
reduction)
Social media Followers - (LinkedIn, - Twitter = 1000followers
Facebook, Instagram, YouTub¢
=1

At least3 videog(1 animated, 1

Videos Ne of videos produced demonstration of technology, 1
storytelling)

At least 2 for civil society organizations
At least 2 for policy makers

2

Webinars Ne of webinars

i
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11.PROGRESS ON DISSEMINATION AND COMMUNICATION ACTIVITIES

This section provides a brieferview of the main dissemination and communication activities carried out
up to the presentation of this document.

11.1.1. ROLL UP

Fourversions have been developed during the first two months of the project. TheHiest ones were
SRAGSR o0& (iKY R 2dab@kDyfingin Kigbi meeting the consortium had the chance
to view the roll up and give feedback. The fourthdafinal version was developed thanks to their
comments. The roll up could be edited again if needed.

=

(£ aquawiNp

Innovative multi-use prototype combining offshore
renewable energy and aquaculture in the Atlantic Basin

- aquawind.eu

info@aquawind.eu

OYoD

Co-funded by
the European Union

Figure3. Roltup.
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The roll up is85cm x 200cnand has been diributed to partners to be utilized in the dissemination

activities.

11.1.2. LEAFLET

The leaflet was built in the first months of the project. It consists of AquaWind objectives, expected

outcomes, project and partners as well as information on the social media.

Co-funded by
the European Union

© @oongcuTrlvss == -
I AQUAWIND [Jeessmmmsmmtly 49
— ’

marine renewable energy and more in general the sustainable
expansion of the Biue Economy in the Atiantic Basin
@ Supporting the development of MU between marine renewable energies S/ 7
and aquaculture specifically encouraged by the European Commission in
Innovative multi-use prototype combining offshore its guidelines for & mors sustainable and competitive €U aquaculture for ¥ % 7 |
renewable energy and aquaculture in the Atlantic Basin the period 2021 to 2030
>4
Expected

OUTCOMES ¢
aquawind.eu

o To pravide a route map for regulatory and legal issues for real implementation of
info@aquawind.eu MU projects.

To provide & business model case and explottation plan to evaluate the cost
reduction of of tivity

To ensure the uptak, ) { the Aquawind pilot and
neutral or and for the
mult-use offshore renewable energy solution
e Finally, to demonstrate at pilot scale the feasibilty of the multi-use of an

offshore renewable energy prototype for a more sustainable aquaculture
production and a better use of marine space

Co-financed by the European Climate Infrastructure
Executive Agency (CINEA) through the European Mz
Aquaculture Fund (EMFAF)

Co-funded by
the European Union

@ Our
& PROJECT Our PARTNERS

The aim of AQuawind Is to perform in the Canary islands a demonstration test of &
multi-use integrated solution. This would consist of foining an existing marine renewal
energy production W2Power prototype with an innovative aquaculture solution
including & tailor-made design fsh cage with novel net materials, & high level of
digitalization and species diversification

Why )
) 4% AQUAWIND &

This project performs, for the first-time, MU test trials joining
marine energy production with live fish aquaculture in the
Atlantic region, ths contributing to the sustainsble expansion of
the blue economy in the Atiantic Basin

4

There is a genaral need to support the expansion of the blue economy,  ¢B3 01,
making sea activities sustainable, responding to chmate change and -
Presarving biodiversity. This is even more true for outermost regions such N

3 the Canary Islands, which depend heawly on the Blue Economy - -/

-~ 1n this regard, Aquawind wil achieve 3 practical demonstration of

MU integrated solutions to offshore renewable energy and

= aquaculture developments ensuring social acceptance, optimal
— resource use and the lowest environmental Impact possible

m;ﬂum‘.ﬂ“-‘,~
‘grantng sstharty can be hed responsible for them.

the E Union

Figure4. Leaflet.
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11.1.3. WEBSITE

The project webite https://aquawind.eu/ has been recently created. The structure of the website is as
follows:

% Home
0 Main introductory picture. This picture will be updated once the prototype isoouthe
water.
o Brief description of the project.
0 Newsletter box to subscribe to the newsletter.

Figure5. Website "Home".
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https://aquawind.eu/




























